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ABSTRACT 

One of a series prepared by the Hawaii Bewspaper 
Agency, this teaching guide offers ideas on using the newspaper to 
teach critical thinking. It includes suggestions for developing 
ciritical awareness of the facts that content differs frou newspaper 
to newspaper, that newspapers contain both factual reporting and 
opinion, the objectivity in news reporting has linitations, and that 
journalisB has earned a pernanent place in Aaerican literature. The 
guide concludes with a list of the 12 aost connonly used propaganda 
devices. (RB) 
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CRITiCAL THINKING 




teftcter 1* to toft^ emiAxoft to 
think to aoftljfM, to oako up 
their mm mXpdm, not to te ofkidA 
to MipvtM their oplaiooe* 



^ It is not enough to eomr 

filets; it is li&possible* IDoov* 
Xed0i is increasing so fisst that ws eanaot 
possibly give children all the tiaets abciut anjr* 
thing. If they ar^ to be prepared for a vorld 
we cannot even envii^iCD, then they must be tau^^it 
to Bake jud0DBnts based on Icnovled0»». 

Eov do ve do this? Hot by going throu^ a 
texbbo^ fags by page — not }sfy having a class 
£eed back to the teaelier the fhcts she vante* 

Tfa« nevspapsr is the ides^ tool for the 
teaching of critical analysis. It does In its 
p&ges exactly vhat you vent your students to do- 
lt prrsents facts; it provides opinion; it dravs 
conclusions; it interprets; it understands the 
interaction of vriter and reader* 

And it provides clues to the perceptive 
reader to help hla be critical* 

Bers is vhat you should teach your students: 

* Be vary of any controversial statement 
vhen no' source is set forth. Whenever 
such a statesent is laade^ you are . 
entitled to ask "Vho said so?" 

* Uhderstand attribution* newspapers have 
various vays of attributing InfonaatiOB* 
Iteless you undsrstand then^ you ifosi*t he 
reading IntelligBttUy* 
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e.g* Vheo yoa run into such statements 
as "It is said," "it Is reported," "It Is 
believed," you will have to taKe Ipto 
account what you know about the reporter, 
if his nams appears, or what you knov 
about the newspaper. 

The reporter uses such vaeue phraees for 
seveml reasons* He nay have received the 
Infomatlon Sxobx scxseone he trusts but still nay 
be unsure of it himself. Or he 3»y have been 
given the Infornation on condition he does not 
reveal the source. If he is positive of the 
infoncation but cannot reveal the source he may 
use such a phrose ac "it ic reliably understood" 
or "it is reported on gootl authority." 

*• Understand that the first-hand account 
is the most dcpcn'.iablc of all. It is 
still impoiTtant th^t the reader under- 
stand attributions of statements within 
the reporter's account, however. 

Re should not Jump to the conclusi(>n that 
"Jones is a forger" becaiuse the reporter has 
said that "Jones has been indicted for forasry." 

* The reader must be Just as impartial in 
his reading as he expects the reporter 
to be in his writing. A story is not 
wrong because the reader doesn't like 
what is in it; the peper is not untrust- 
worthy because it spells a name incmr- 
rectly once in a while. 

Itederstanding how news is Qstthered; who makes 
what decislms and the pressures under which they 
are made; how reporters are trained and what is 
ejqpected frcn them; the separation of news facts 
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ttGsx opinion but the deeirablllty and good sense 
of having Intexpratatlon of news by people vho 
have the necessary baeksround (the reporters) are 
all essential to Intelllflsnt shading. 

The editorials arc a 6U|)erb startlnG>off- 
point for developing critical thinking. If your 
class is too young for the vritten editorial, 
start with the editorial cartoon* Svcn very 
young chilci3Pen interpret these very weU with a 
little help* Have them express their own 
oplAions; have, thea convince each other of ti» 
worth of their own ergu:!:ents; have thea write 
letters to the editor (or to a class editor) oci 
l^bleos av their school. 



EIGHT MAJOR CONCEPTS 



Here are eight oajor concepts presented by 
a secondary lancuage arts teacher (but adaptable 
to the eleonentary level) for the study of a 
newspaper ;.ita the intent of developing critical 
thinking. 

!• TE5 CRITICAL REASSR IS A^MRB TEAS CCNTENT 
SOTSBS J&M PAF^ TO PAPER. 

A. Sxiggftsted ApprcGCh ; 

!• Coopare coverage of cms outstanding 
citrrent news itea in a nuoiber of 
national, city, and local newspapers^ 
noting differsttcea in reporting by 
the vlrs services and editing of 
these iteos* 
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2* Dlspuso tlie&e \uzatioDfi and thftir 
posBible causes^ end why content cncl 
coverage dlft'er from paper to paper* 

a* locality 

b. type of paper 

e, fta<iuency of puibltcatloa 

d. time of dlstributioa 

3* Aoalyse the entire content of the 
local and natioral papers, notfjis: 

a. icclus ion/exclusion of items 

h. placenent 

c • treatnent 

d. headlines 

B. Suggested Asslgnasatfl 

1* Clip e^ao^les of a particular ocvs 
event covered by several papers* 

2. Write accooranying arj^tl^'sic in 
notebook* 

TUB CRTTICAL IS Ami^ THAT THE 

NSMSFAPER CONT/^IUS BOOS! FACTUAL RKFORTZNG 
AND OPINION. 

A* Smagsted Approach 

1* Introduce chart of analysis of nevd- 
paper CM&tent. 



News 



Ada 




Editoriar< 



Current information 
Interpretation 
Opinion 
Argupent 
Special Pleading 



Explain chart: 



a. Current Infor&atlon: "Move than 
three billion hot dogs were 
c^suaed ty the Aoerican people 
last year.** This la a atatenent 
of fact. Such stateoBnte are 
prli&arily but not exclualvely 
found in nevs columaa. 

b. Interpretations "The popularity 
of the hot dog uaJteo it virtually 
an American inotitutic This 
is a legitinate deduction froa 
facts . It coul*^. appear in neva 
coXuTjis^ on the editorial paee# 
end in writincs of conaaentatorG . 

c» Opinion: "The hot dog is deli- 
cious." This is not an objective 
statement of fact but rather a 
EubJ«ctivc Judejnent. Opinions 
such a? this are found on the 
editoricd page and In tho 
writings of critics end coBBnenta- 
tors* 

d. Arsujssnt: "Since hot dogs are 
an excellent sourctf of protein 
and their csanuf-cture ^ves 
cmployncnt to thousands of 
persons, ev^?rybody should, eat at 
least one hot dog a day*" Such 
atatetnents arguing a point or a 
causd lie midway between opinion . 
and special pleading. They belong 
In editorials and conaaentators* 
ecilusiDa, but not In news columns* 
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«• Special pleading: "BEit 2ilsh*c 
hot doss. Scientific tests prove 
that they ore soootlier, aore 
firmly pecked and easier on the 
dlcTsstlve tract**' Advocacy of a 
particular product, service^ 
cause or Institution appears i<i 
the advertising columns, and 
occasionally on the editorial 
pa^. 



HI* TBB CRITICAL REABSR IS AV^ARS TEA? NEWSPAPERS 
CAN CONXAIN ''HIDESN PERSUADERS" 

A. SuiMested Approach - Find examples of 
slanting 

1. By ustt of eDotlonally-tOQsd vords. 
Exaraplesj "Cocipany Snooping/eiplalna 
Sltdown" — "The workers WOK a va^s 
boost." 

2* By playing a story down or up. 
3* By selection or suppression of 
certain neva Iteics. 

B. SugBBsted AssipnaePts 

.1. Clip examples of each kind of 
slanting. 

£• CHp exaoples of slanted headlines. 

3* Olve students copy of a slanted 
i:»v0.arvicle and ask them to dis- 
tinguish between fact and opinion. 
Have students vrlte descriptions of 
isft incident in a literature book 
tvm. various points of vlev, but 
keeping to the Xhcts. 
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Tf» TSS CRITICAL BEABEB RSAZJZES THAT 

OBJBTrXVm IN KSWS REFORrXNG E/IS LOOXATZONS. 



A« gugBpated ATprqach - Cover the follovlng 
poldts in & jdlseussion that precedes, 
foUowfff or !is alternated vlth the 
activities listed below. 

1. The very procers of reportlog 
lessens objectivity because all 
perception is selection. 

a* The reporter as the first 
selector is affected by the 
unconscious influence of his 
experience, bacliground; attitude 
and associati^s* 

b* . The reporter's presence nay 
affect the person or the event. 

2. Point of view of the nevs source 
Bay be slanted. 

3. The very select I'm entailed in 
organizing facts Inplles that the 
reporter has already Judged the 
relative sigaificance of the fl&cts. 

h. Interpretive reporting depends on 
a vriter*0 special knowledge/ but 
it la that writer' s special 
Hnowledgje. 

B* Suggested Assignments 

1. Kevo Selection: List la zandooi 
order news that baa broken os a 
single day. Bave studenta Indicate 
where they would pLstee the atcrles - 
front page or inside pagse. 
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2. Give stuteiita a Xlsc of fi^tt trm 
an Actual nevs etoary. Coqpars the 
stories written by the students 
vlth tbe orl&iUial stories written 
in tbe newspapers* 

3* Provide a lecture, B»vie, or an 
asserobly for tl;e studAOts. Save 
then write an account . Note and 
account for differences In the 
reports. 

Have students exaalne tbo Canons odT 
Journalism to determine bow editors 
and reporters attempt to guard 
agstinst subjectivity. 



TRB CRITICAL HSASER m^SiS HXBEWm 

X. Discussion 

!• He knows that TV and radio bave 
usurped the freshness of ne\rs; ho, 
therefore, asks newspapers to present 
the news in depth. 

2* He is an increasingly more sophis- 
ticated reader, detaanding full inter- 
pretive report inc. 

3* Be knows that since tbe sewspapera 
perform a service, they may be 
influenced by the interest and 
attitudes of the leaders* 

B. SumsBsted Assignments 

!• Xdst topics of news Items discussed 
on radio aaA TV* Locate stories in 
newspapers. . 

2* TinA inter3^tlv9 eo<v«rag» in 
nmpapsrt. 



soum) RSAsoNim m arguiisk icativb v^Hnm. 
Fou:!p n Tos editorials, lsttsrs to tec 
isDrroRs, Ai«D coirt««s. 

A* Suggs stftd ApprOBCh - Coeqpare and escftialtte 
editorlAlu, letters, and columns for 
use of ^cts, expert testSnoay, use 
of analoey, valid induction and deduc* 
tion, an5 rccosnition of propaeanda 
devices . 

£• Suggested Asslgnrjentc 

1- Clip and aoalyze arguDanta in 
editorials, eoluicns, and letters 
dealiQQ \fith the same eu'b^ect 
batter* 

2. Write a letter to the editor vMch 
analyses and reopoads to the 
are'^nt in an editorial, letter, 
or ccluc.c> 

3, Ha\'c c ctudent select a contrca'ar- 
sial topic, coPect articles on 
both ridoG, choose a side and 
support it, and prepare a written 
cr oral assignscont. 



CRmcAL mssn knoi^s how to evazjuats 

Suggested Approach - Set up standards 
for a responsible newspaper* 

SuggBsted AssiFniwnts 

1* Write an analgia of the l o cal 
newspaper* 



VII. THE 

THE 

A* 
B. 
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a* Coapare and analyze the city and 
Neighbor Island nevspapere* 

3* Present a panel on the responsi- 
bilities of newspaper readers. 

k, orfisr a trip to a local newspaper 
or host an editor or a reporter 
froa a local nevspoper* 



VXU. TBS CRIIICAL READSR RSALIZES TEAS JOURKALISi 
BA8 £ARNBD A PERI^ANENT PL\CS IK AMERICAJi 
LITERATURE* 

A. Cone iderat ions - The laajor distinction 
tetveeo Joumalism and literature Is 
pemaoenee. Literature has truth for 
readers taaorrow; Joumallsni stresses 
today. Vhen JoumalisQ presents 
lasting insle^to into the huoan eon* 
dition, it becomes literature. 

Here a teacher could examine the 
vritings of a selected group of authors 
vho have in soooe degree cooblnsd 
journalistic and literary careers: 
Stephen Crane, Ernest Beminsuay, 
John Bersey, E. L. >tencicen, 
John Stelnbecic, Robert Fenn Warren. 
The bokslc preiBise here is that the 
saiae qualities are found in all gpod 
writing. 

B* SuggBSted Sources for Study - 

Lillian Ross. Report lug ; John Updike, 
Assorted Ptose ; Jaoss A^e, Let Uo 
gov Praise Fhaous Men s Jeasaoyn West, 
To See The Prean ; J rrhurber. The Yoare 
With Rossi and others, including 
eoUsctions of artlcSjsa on the death 
of PktetidsBt XftBBedy. 
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U3B OF FROPAGANm 



No discussion of the teaching of critical 
analysis vouXd be complete without mention of 
propegmaa devices, not all of vhlch are as 
sinister as they ore aade out to he. 

Oplnion-mouldera court the citizen In his 
roles as voter and consu-ner. Thoy con» In all 
shapes and sizes - from the advertlcins copy- 
writer to the publicity or public relations aan. 

The art of isanipulating audiences is not 
always bad. Take, for instance, the pvbliclty 
mn for a hospital drive or for raising money 
for needy children at Christnas time. In these 
inst^ances, ana many others, he is using his 
considerable manipulative skills for the benefit 
of others. 

Generally speaking, propaganda Is the 
r^tailLng of a one-sided point of view. In its 
worst form, It consists of he \f- truths or out- 
right Klsrepresentations concerning a person, 
cause or institution. 

Here Bxe SOUR of the most coimoonly talted- 
about propaoanda devices: 

♦ Bandwagon - "It's conanon knowledge that 
our candidate is the best. 

♦ Testimonial - "Johnny Athlete uses only 
Sbarpedge razor blades." 

♦ Just plain folks - "You pepple reniod ne 
of the friendly honest people in ny 
hcoa town. 



15 

t 8aob appo&l • "1^ •ppotafant to Imt 
« Buwcalliiig • "Rod", "hl^ls"- 

* OltttertBg gapegaXltles - *A1>80liite2y 
boaest"^ ^te Aiafirican my of life"* 

« 'Snaafer - Using a pietux« g£ the flag 
to lend patriotism to vhatever is telng 
advertised. 

« Eig^-sounding elains - "Scientifically 
proved In our laboratories to the test 
on the narket." 

* Card-stal(ing - Use of half-truths \^ich 
cannot be nie'^ or whole truths not 
pertinent to txie discussion* Deliberate 
ooiissions or ineooplete quotations. 

* Kisuse of statistics - Tvistlng figurss to 
prove one's point. 

* Overslmplication - "There's no mosey for 
cancer research as long ve're figjbtlng 
the var." 

* Stereotypes • "A typical Aoericaa fasUy^i 
"He saves all his osoney because he's 
Chiasse." 

Advertising writers at>3 dasters of ^rsuaaioa* 
This is their job. However, an advert iseosnt vill 
only keep selling the produce or service if each 
lives up to Ute clals of the advertising* 

Advertistaents are a trenendously effective 
vehieXe for the study of persuasion because they 
are desisted and written with that speeifio aim 
In ai&d* 
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